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BACKGROUND AND POLICY CONTEXT

➢ The main objective of this action is to improve health literacy in cancer prevention and

care, and to focus on reducing inequalities in cancer prevention and care.

➢ Health literacy is the ability to obtain, understand, process, and apply health information

to health decision-making:

➢ to understand the cancer risk factors to make healthier choices to prevent cancer.

➢ to enable cancer patients to understand and make decisions about their treatment

and to manage the side-effects of cancer treatment.



➢ improve health literacy of citizens, of patients of all ages, as well as of healthcare

professionals;

➢ improve health literacy of citizens on cancer prevention and provide them access to

adequate and reliable health information in order to empower them to make informed

decisions supporting healthy lifestyles and improving health for all citizens of all ages;

➢ improve health literacy of patients by providing adequate, reliable, and timely information

on their diagnosis and treatment to achieve their disease understanding and active

involvement in the treatment; improve health literacy in palliative care;

➢ improve health literacy education of health professionals:

• raising awareness of the impact low health literacy can have on people at risk of

cancer and cancer patients;

• providing healthcare professionals with health-literacy-friendly communication

techniques to support their interactions with cancer patients.

AIM OF THE ACTION



➢ Provide access to reliable, accurate and easy-to understand information to:

• improve access to reliable, accurate cancer information in different languages, with

attention to varying digital and literacy skills and accessibility;

• improve access to reliable, accurate information on the internet, to combat

misinformation available online / in social media to educate and protect citizens and

patients from misinformation on the Internet and social media;

• support cancer literacy in relation to emotional impact and psychosocial distress of

cancer patients;

• build a 'Virtual library' on communication in cancer prevention and care;

• reduce medical jargon and improve education using plain language, easy-to-

understand written materials, including visuals to provide more culturally and

linguistically appropriate health education and enhanced web-based information.

AIM OF THE ACTION



➢ Promote health literacy, exchange of information and best practices to:

• introduce a cancer health literacy day to raise awareness and promote its importance;

• Support the generation and dissemination of evidence and good practices, including at

population level;

• gather lessons learned to enhance health literacy in general, for example, through the

establishment of cancer literacy projects;

• get an overview of health literacy programmes developed within healthcare systems

and in the community;

• reflect on the role of health literacy in cancer prevention and care, potential gaps, and

recommendations for action;

• promote collaboration and exchange of information, innovations and experience on

cancer health literacy between Member States and other relevant stakeholders

AIM OF THE ACTION



➢ guidelines, recommendations, lessons learned, best practices on how to increase health

literacy in cancer prevention and care;

➢ information materials (manuals for patients, leaflets, websites, videos) to citizens/patients

of all ages (focusing on vulnerable populations) and healthcare specialists;

➢ mapping of sources providing reliable, accurate information on the internet, in easy-to

understand language;

➢ training course for healthcare specialists

ACTIVITIES THAT CAN BE FUNDED



➢ To increase cancer health literacy of the general population, patients, and health care

specialists

➢ To enable citizens to take informed decisions as regards cancer prevention and screening

➢ To help patients to understand and take active involvement in treatment

➢ To help health-care specialists to transmit the information in an easy-to understand way

EXPECTED IMPACT



Type of applicants targeted / Budget / Expected duration
……………………………………………………………………………………………………………………

| Academia and Education Establishments                   
|  Research Institutes                                     
|  Hospitals                                               
|  Expert Networks                                         
|  Civil Society Organisations                             
|  Associations                                            
|  Foundations                                             
|  NGOs                                                    
|  Private Entities (for profit/not for profit)            
|  Social media outlets press and journalist association
|  Member States’ Authorities                              
……………………………………………………………………………………………………………………

EUR 5 000 000 / 36 MONTHS
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